
the global standard for measuring 

radio advertising effectiveness 



online ad growth has changed the rules 

% share of annual UK media spend 

Source: GroupM  



% advertisers spending £100,000+ per annum leaving radio 

Source: RAB  

% of big advertisers leaving radio doubled ô04-07 



online is driving demand for proof of effectiveness 



brands often make bad radio commercials 





700+ radio advertising campaigns 

180 million consumers 

7 languages 

12 time zones 

6 national markets 

1 global benchmark database 

















radioGAUGE expansion in Europe 


